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The four components of sound 5 Printer friendly

marketing

By Adina Genh

Friday, December 28, 2006

Bridgette Micolini and Tom Burke got to know each other in 2002, when the two
enrolled in a weekly entrepreneurial workshop at the Huntington Chamber of
Ccommerce. Atthe time, each had their own companies; Bicalini, a Web
development and print design firm, and Burke, an Internet marketing firm.

They stayed in touch over the yvears, referring clients on occasion, and talked
about the possihility of one day collaborating on a wventure. In June 2005 they
finally joined forces to create Farmingdale-based Reach For It Media, a praovider
of hranding, desidan, Internet and marketing services.

The four elements together enahle clients to tell their story cohesively to their
target audience, the
pattners say. Though
small business
owhers midght retain
ane firm for Weh
design, and anather
for marketing, mMicolini
and Burke say that by
offering these
components under
ane umbrella they
help their clients hest
communicate their
MESSage.
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Burke said his
parttnership with
micolini gives his
rmarketing campaigns
a hoost. Priorto forming the comparny, "l akways felt | was leaving something on
the table," Burke said, referring to an e-mail arWeb site component required of
a marketing campaidgn that a client might otherwise outsource to another
provider.

aStarting the company cost "wery little," the parthers said, though they declined to
guantify their investment. They were able to barer computer equipment, and did
not need any imventory. They also developed their own marketing components,

including their Web site, httphasse fimedia.com.

izomhbined, the partners currently have 37 clients, and they hope to add maore,
micolini said. The company currently doesn't have any employees, but Micolini
and Burke plan to hire two employees in 2007 to help with marketing and Weh
wearls, including conducting research, making phone calls, updating Weh sites
and running reports. With staffers on board, the partners can focus on business
development.

Their mix of services, Micolini pointed out, are the kinds "all businesses need.”
Clients can choose a la carte, or the entire menu of offerings. Their first new
client, Burke said, expressed interest in all of their services, "affirmation that the
four disciplines were of value "

Folding the services into one husiness is a smart strategy, said Michael J.
Foberts, founder of Task Information Systems, an information techinology firm in
FortWWashington. Those designing Web sites have "hit a brickwall " he said.
Marny small firms already hawve Weh sites though they often amount to little mare
than online brochures. Those with marketing experise, however, can make the
sites mare interactive and engading, Foberts said. The field "is still evalving,"
and most small firms are not using the techinalogy to full capacity.

The partners also provide husiness consulting, helping clients to decide if the
timing is right, for example, to showcase all of their inventory on an e-commerce
gite, ar ifthey should hald off a bit and implement an e-stare that they can scale
up when ready.

Though both previously liked sworking on their own, they say theywe adjusted
weell to answetring to a parner.

Burke put it this way: At client meetings "I'm so glad to have Bridgette there to
answer gueastions.”

| Search

SOMETIMES,

“OUT-OF-THE-BOX"
SOFTWARE

DOESN'T FIT

Custom Internet

Applications

INTRANETS

EXTRANETS
PORTALS
eCOMMERCE

INTEGRATION

EV5ED)

w

631.543.1000




